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1. Goals 
& objectives

2. Research

3. Audiences 
& messages

4. Get message
to audience -
do the work

5. Assessment

The Marketing Cycle





It’s All About the Conversation

• Encourage user input – but read and respond!

• Involve staff 

• Few but consistent style rules



Facebook

• Personal vs. institutional: a fine line

• History 

• Encourage conversation: “What do you think?”







Email as a Marketing Medium

• Consider demographics

• Encourage actions – click-throughs or replies

• Subject line, subject line, subject line



Woohoo! You've read all 
the messages in your 
inbox.



Think

• What is your own social media usage like? Which platforms 
do you use? How much time do you spend? What do you 
like best?

• How about your staff? Is someone itching to start an 
Instagram account or a Twitter feed for your library? Or to 
create library videos?
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